FUNNELS UNVEILED:

The Essential Guide to
Boosting Conversions and
Revenue
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Hi! I'M
KRISTINA'

Owner & Founder
Reditus Marketing

www.reditus-marketing.com
kristina@reditus-marketing.com
502-649-265I1



WHAT WE'LL COVER

e What are funnels?

e Why are they important?

e How to leverage funnels as a business
owner - only what you need to know!

* Funnel models + optimization



BUT FIRST.....

OUR TRAINING
MINDSET!
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MARKETING IS
HOW YOU MAKE
PEOPLE FEEL
ABOUT WHAT YOU
ARE OFFERING

“I've learned that
people will forget
what you said,
people will forget
what you did, but
people will never
forget how you
made them feel.”

- Maya Angelou,
Civil Rights Activist
& Poet

7



COMPONENTS OF MARKETING

Source: The lllustrated Handbook for
Content Marketing: Content History, by Andy Crestodina



WHAT ARE
MARKETING
FUNNELS?



WHAT ARE MARKETING FUNNELS?

 The journey your customer
takes from the first point of
contact all the way to
lbecoming a client.

 The funnel provides a helpful
framework for connecting and
engaging customers along
that journey.




WHY ARE FUNNELS IMPORTANT?

The online funnel mimics the
INn-store experience!

How do you want your
potential customer to feel?




YOUR CURATE THE EXPERIENCE

Januar}t Donovan e January Donovan -
Sponsored Sponsored -

i Hi, I'm January Denovan, Founder of The Imagine designing a work life that not only
You can do both. Be a mom AND build a Woman School. builds wealth for you and your family, but also

meaningful career with The Woman School. | have spent the last 20 years studying the cris impacts the next generation of women.

around women's self-worth, and have built a

i i proven program that has radically transformed You become your own boss. You set your haurs.
Bec?me a strategic gu_lde for other_ uflnrnen_ the lives of thousands of women. Recently, | You get to change lives and hearts while
Régister for our complimentary training and get was so excited and honored to be featured in generating income and building wealth.
pﬂid 1o make an impaml Forbes as a 2021 Top Coach.

. At The Woman School, we nead Strategists to
Wie want to share our program with you and he trai d auid hiow §
¥0OU find meaningful work by guiding women 1 MY SR LSS0 TN ':'." iy 1.
rawsire thair self-worth. whole. We are an a mission to rebuild culture

one womans worth at a time. Will you join us?

Our Strategists are earning six figures in their
first year doing what they love. Some are Register for our free training te learn more!
running their businesses part-time so they can
be home with their children. Some are social
media influencers training women imo a life of
wholeness, Some are entrepreneurs who are
leoking for meaningful work.

Won't you join our movemnent to rebuild culture
one woman's warth at a time?

Register for our free training to learn more abo
becoming a Strategist with The Woman School

JANUARYDONOVAN.COM

Become a Women's Coach LEARMN MORE

Register Mow for our Compliment...

Forbes

JANUARYDOMNOVAM.COM

Become A Women's Coach LEARMN MORE
ﬂﬁ:iﬁﬁ:ﬁé‘mn Build & Meaningful Business by _
EC) Like [:] Comment 5;;:} Share

Bulld & Meanmngful Business by Tr...

0 '0 Vatsana Oumkham an... 2 Comments

© O Maria Rausch Ollis and & others ﬂﬁ Like [:] Commant ;f.} Share

E&' Like l:] Comment £y Shara

=



YOUR CURATE THE EXPERIENCE

SCHOOL BOCHE AR OWVERWIEW

The Woman Schaool is raising an army of women committed to rebuilding
wiomen’s self worth,

Get the details on haw yau can build a meaningful business by guiding women in
the jowrfey bo wholeness,

ardal, | caulan
3 b o T

CAROLINA ROSANNE
LOPEZ TERZIAN
o e and @ )
Woman School Strategist Worman School Strategist

b pirleing asaTp Ty

We Believe in The Whole Woman

BOOK AN CVERVIEW

IN JUST 2 YEARS, WE WEMT FROM 0-30 COUNTRIES THROUGH OUR PROVEN METHOD.

BOOK AN OVERVIEW

Arggela Schnseders Lisa Cantning Ay Karmisy PRIVACY POLICY TERMS AND
CONDITIONS




LEVERAGING FUNNELS
- ONLY WHAT YOU
NEED TO KNOW



THE MARKETING FUNNEL

Capture Leads + Deliver Content + Move Leads Into
Action

CONVERSION

Clients!



HOW DO YOU CAPTURE LEADS?

e Ask people to sign-up for your email list and deliver value
consistently.

e Host an event or webinar with registration.

 Run challenges or contests on social media.

e Attend networking events.

® Sponsor events.

e Create lead magnets and share them in social media groups/online
communities

* Run paid social or PPC ads for your lead magnet or offer

7



YOUR
CREATING LEAD MAGNETS FOR

ICA

Ask yourself -

e aware of.
t does my ICA need to understand, :/ >
thaelieve in order to desire/need my se
or

maan il
Create a lead ag et to address this!!
re

When yoy finish, reflect on the tollowing quastions in

Use your map as 5
decide which aren

jg HOW TO USE THE 1jp¢ MAP

Set bafore ¥OU are gf

Eht arenas that represant o
simple, and yet eyar

ach part of your life, They are
Yone vou know s avoiding ta

nding to it least one of them,

L. What do IMOT WAHT in thig areng anymore?
2.What dg | WANT in this arena?

Beas Specific g Possible white allmving Yourzeff ta play and dream,
Be sure to;
* Break open your fealth

arena intg thres parts: physical, mental, and
Spiritual

& and mag ney/resg

ribution areng as
the market or on the phg

Urces in the wealth areng

how you show up' whe
ne,

ther in your
Caresr, gt

Your notahook:
L. How do | feey at

ter seging the different Parts of my arena’?
2. What dg thege

desires reyes about me?

MNorth Star, Instead o

ftrying a lot of differ
2 neads the magy Sum

Dort and mive j vour comolete focus,

FAITy
Wry .

&g an kg [ 5] Brow
Erow,

kfa Few srrmeg'es thay
Ckil, s ;
Hekly i thig jg '8 righy

" You g
enit things at once, ¥ gr g



CAPTURING LEADS
Paid Pros & Cons

Quick results

Scalable

Ability to test various creatives
(copy + images) quickly

Ability to reach new markets

It's all math based!

Expensive, especially when scaling

Results stop when you turn ads off

Confusing for most biz owners

They don't work if you don't have a
converting offer***

It's all math based!



CAPTURING LEADS

Organic Pros & Cons

Content has a long life Takes more time to put together

Can be leveraged and repurposed Can be difficult to replicate past success

If you stopped creating, content

: Can take time to find what works
keeps working for you

FREE! (minus your time) Slower results

You learn what works in your

: SLOWER RESULTS
messaging



CAPTURING LEADS

Tech needed to capture leads:

 Landing page
e Email platform (ESP)
o MailChimp
o Convertkit
© FloDesk
o Mailerlite
e Analytics (from website,
landing page, or ESP)




CAMPAIGN LANDING PAGE EXAMPLES

How S at 18:00 (GMT) | Englich

&2
dreamforce
Schmoy ﬁ){;{?_u o

For everyone, from anywhere.

i — - Get ready for a whole new Dreamforce.

m November-December 2020

How to Do YouTube, Q&A with Tim

Thie workd has changed, and 50 has Dreamforce. Instead of ewiryone coming to
Dreamforce, Dreamforce is coming o you = to your kitchen, to your lving room,

. . . Even 1o your own backyard. Wel bring inspirational customer success, timely,
Webinars are an excellent way to spread the word regarding content marketing. They relevant, insightful comversations, and Customer 360 innavations geared for our new
B = i L her id, P il kers and, of L i
keep viewers engaged for longer on your website, but they're also a great way to build e SR s o o A Besa e e R ke

relationships with potential customers. SRR 0 b Mg et

=3
Register For the webinar

With many live events getting canceled, any company whose business thrives off in-
person events must take steps to move the experience online. Otherwise, they could

Eirc (1= H H
S, : . lose out on important business.

Email

Country Select country v

Company

optional

Customer Success Relevance Leaming T therness
I agree to the Terms of Service and Privacy Policy & Innovation & Reinvention & Community & Giving Back
Your email might be shared with the speaker or host Opoming bwpvie beosdeont Pessomsliosl expeismons el for Cxpaskind memines 8 Sumcly on Hiralie § meylinem
Cushomor 360 inneaations P GOy workuhtg foor ewery Traatdares

Gaving B opportumatag
Send me SEMrush news, events and exclusive offers

Register now

Chptisrmage 360 taiorod for Learn nw Saleionce ghilly
Irperataonad cuntomar et & wpadal L Entartarment & fun
porshy Eroairdpe wharng with poas bo Corapct with tha Tralblases
e pivae Comerrsity



CAMPAIGN

LANDING PAGE EXAMPLES

ﬂlﬁl‘ul

ELITE GROWTH ACCELERATOR

Together We'll Build A "Marketing Machine" That Generates
Buyers From Scratch (Even While You Sleep) In 90 Days Or Less

APPLY NOW

Enrollment is currently closed, but if you would like to be considered for
enroliment next time, fill out your application now.

What Other ELITE Members Are Saying...

. anem Aalem g Toma 1o Co pormd poopie out

S P wnln ond OIS el Ry S5O0 yindt Smar] ShOPEe)
brwakTheought | know youre Crushing i snce we conratid on
TRt BOpaT B TR N D POSRT 1 g Pl

oy e CFwis Uvrnaatomnh Fud The BGGES T REVENUT MONTH
Pk SOy Pty Sew Pow | went 88 CAPS there T That
mean somattung Chris, M et you Chisw im 00 how much of
PGt o d ML A 10 U DR O BT

Crarictie & Maky cruihed hie online semeds with I a8 iy
At B8 hed - DETR0N BTN had Ll el W'l it 10
P =g B e yong e Ehapd?

sl Macuens Rat aliss Been hoppeg (e revedue Charls
Ewery mondh for thes montia ba's 1080 B rarw peal! Buseed
e wi the Serti! Wa fded Cate tedai U

St D I 8 Pl Chat SACHNAA0n 1y S8 & FnEnT) ded
i Py coe product. Fd call that o manshe we You
devarve that Coffes 0up Jobn i

v Lo sordd @ partrarfip with rod ore bt TWO of the
teggest elommange peowideds i e Baharmas. Lt us bnow if
thare's man 19 a8 oy D!

by Sante s roledd oot [ orbORg bod hev new Dot (3
"dore Iof you” prodcast service) AND closed 5 oouple of clents
i oot Great prood of congegd!

| Fade 10 weve folus ot becaune | bnow there are 30 ey more
bt o P TR FRIDS Ot Tha Dt Fisarg!

FCabe i ntaify

(s ]

L Beoly &

Smity Narpm thared 3 bk

w Corvvnrvatogn Slarter

Ths morreng . | woue L with ey heaet Tl of gratitude to Ryon Do &
DA tean Tor o the laarrangs we have recerved 80 T, | Tl we rowed
T ARGy, SnlCUle, Al BRshutE o 40 Y IRy 1D uie
TEmeAates, BN g Froem COBChes & ONouD memtes thanics . feal |
W Ere Qating 10 Erts mare 0 valkoe than whal we pad & Looking at
ey cffiee seling S1penence, @ ol maked tuth 3 senie  aready
enppr gy pred wing

a} Crrg Ui toaiil ar | el Mg 188 0o 0P Dedipiil W

1) bty wan o Lrgast month ever for dgital offerings. We Parve
ordy had orw L ger mond® when se had 8 e evend and we had
gl PP 1 Py’ S OF TR event. Juby w00 U and
s G 10 lencieng 8 naw CLIFE TRAE masbaraiip® ofter on
nd Sl PG

1) We created s BA0maton path 1 Rt Meteme Femte g
. offered b0 everyone who goes IFrough our Certfucaton
DrOgramm, B then B e 8 g #feCt on what I'm calie)

T RSP PR
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DELIVERING CONTENT

After you capture the leads, you
have to deliver the content!

e Email

e Video training/sales letter on
the webpage

e Live training session in the
future

* Event

THE STRATEGIST SCHOOL

Ready to Build a Profitable Coaching Business Without
Compromising What Matters Most?

Begin Earning and Making An Impact Today
with Our Step-by-Step Blueprint on to How
Launch Your Coaching Business

Our 20 Minute Training Video Will Teach You:

How you can build a profitable coaching business in 90 days
with our PROVEN BLUEPRINT




MOVE LEADS INTO ACTION

e Automated email sequences are so important!
e You must have a clear, strategic, compelling ask/offer:
© Book A Call
o Join a group
o Check out my program
o Stay tuned for more emails!



MOVE LEADS INTO ACTION

Chantal Howard chant

Hello Friend!

‘Wow! Thank you 50 much for walking with me this week,
| hope you were able to take some time to reflect on your business and your personal life,
| want to make sure that this challenge served you, Would you mind to share your feedback with me in a short survey: hitp

If you want to continue this journey - a journey into a life of wholeness with me and a group of like-minded women - | invite you to jein my upcoming group coaching program: Wholeness Within the Hustle; The Ultimate

s ale/39ngrby

Through this 16-week journey, we'll build mom and business skills, learn from each other, and ultimately move into a place where you and your business thrive,

I 50 want this for you in 2023,

| want to help you learn to live with "the hard® so that vou can wholly live out your calling and be who you were created to be.

If you're ready for growth, for momentum, for accountability, for encouragement and suppart on your mom and entrepreneur journey - this is the program for you.

"That thing™ that "successful women” have is this: they know how to manage their minds and can take their ideas and put them into motion

Those are skills, ladies. Things you can learn.
And | am gaing to teach them to you.

| can't wait to continue walking with you.

In Case You Missed It...

n Rut to Routine to Rule of Life

4 Training;

Day 5 Training; Getting Clear on Your

Homework:

Hustle Into ness Workbook  pdf

If you have a friend wha you think could benefit from this, it"s not teo late! You can send them this link - hitps

yHIW,_referral_23 - to sign up to receive the training videos!

CTA:Sales Page
https://www.chantal-
howard.com/wholeness-within-the-hustle-

group-program



https://www.chantal-howard.com/wholeness-within-the-hustle-group-program

CONVERSION

e BEFORE YOU EVEN START YOUR FUNNEL...
o Make sure you have the entire prospect-to-client
journey mapped out.
o> Make sure you have tracking mechanisms in place,
know your KPIs
* You get to dictate how and when conversion happens!
o During a call/meeting
> On d web page
o After qualifying calls with a team member



FUNNEL MODELS +
OPTIMIZATION



FUNNEL MODELS

Organic: Lead Magnet
. Email #1 - Email #2 - :
Landing Thank you Email #3 -
L —» [ead Magnet —»| About Them +—»
Page / Opt-in page Sl + About You CTA Offer

Automated
Sequence - place
on Email List



ORGANIC FUNNEL EXAMPLE

Just check your email and...

Tired of doubting Join my
YOU'RE IN!

yvourself and your Hustle Into
calling?

Wholeness

As moms and business owners, (:hal]enger
we are always multi-tasking.

00 vOu Nesed 1D :' :\:‘;:l‘"""‘lh‘wn.ln.':l-':
Productivity experts tell us that T
we shouldn't, but let's get real.

We have to.

We are the both and-ers, the yes
and no peeps, the hustlers and
the healers.

We follow ALL the entrepreneurs
and try to implement their hacks
and systems, but ultimately, our
work is different.

| can't wait to give you all the tools you need to find peace and productivity in the
Being a mom entrepreneur is it's
own game. We have to learn new
skills to achieve what we are
called to do.

moving forward!

Wonderful! You're in! e s 8 o
o h vl ool com v comertit com LR meesagel By 0§
let's Get Real. Here's What You'll Thank you for joining my five-day challenge!
].l'ill'll. | am theilled you are here!

My oal is 1o giv you 1ools that you can wse to navigate through the UPCOMING Yl £o thal you can shiltl betwesn mom-mode and entrepreneur-mode
with more grace.

Who doesn't want to have more peace and be more productive in 20237
1'will be popping in your inbax 5000 with your first training,

1 can't wal 1o meat you!

Ungutscribe | Update your profile | 113 Chery St #92768, Seattls, WA 981042205




ORGANIC FUNNEL EXAMPLE

TRIE TV RG IFIRE W TIOIGRT VU3 DI i IS YW (LAY 1) gy meee s

Charta| Howard cosct Bioharist hossrd <oy o ookl com.

e =
Helo Friond!
It's go- timis! Today is the day we begin our Hustie into Wholeness Challenge!

The purpose of this challenge is 1o suppon you and give you the 1ools you reed o be The Business woman and mom you ane meant 1o me.

Try to se1 aside at least 30 minutes to an hour & day for the nxt fhae days to watch the vl o thee ik, You can your homawork bolow. | promisa this will be fruitful!
Hustin inta Wheolenass Workbook . pif
Ploase knaw that 1l be praying for you throughout this week. Foel free to reach out to me if you need anything!

Lat's dive right in! (I'm so gucited for you!)

WATCH THE TRAINING: Day 1: Whai ls Whelsneas 7

ALR0! I ool e & et Who: you Think Coula Banedit froem thes, 176 Not 500 106! Yol Cam Sand thiem this lnk: hetng it hHIW reforrsl 23,

I Gratituda,
Chantal Howand
Mastor Stradegist & Director

Thi Whokiniis Cosching Schodd

THL WO B

Hustle Into Wholeness Challenge: Day 1

WHAT IS WHOLENESS?

| am so excited you are here. mama! Today, we are going to start with setting
intentions for this five-day journey. I'll cover what wholeness is and how you
krvowe when you are living in it.

Hint -'wholeness" is living in harmony with who our Maker created you to be.

You have a calling that is unique to you. Everyone's call is different and it plays out
differenthy in each season of your life.

If you are here, you know your call is to be a "business mom."

The purpose of this challenge is to support you and give you the tools you need to
be the business woman and mom you are meant to me.

Try to set aside at least 30 minutes a day for the next week to watch the training
and do the homework. You can download your homework below.

Hustle Into Wholeness Workbook .pdf

I'll be praying for you throughout this week!
Let's digin!

P.5. - If you want to share this challenge with a friend, send them this link:
https.ybit.y/HIVY referral 23

Ready to continue your growth journey
beyond our challenge?

Join my upcoming group program: Wholeness Within the Hustle: The Ultimate
Whaoleness Program for Mom Entreprengurs.

For 146 weeks, | am supporting a group of mom entrepreneurs who want to build
business skills, find community, and integrate sustainable wholeness into their
lives.

Mo more burnout. Mo more choosing between your family and vour business. Mo
more spinning your wheels.

It's time for you to move from your ideal life to your real life sovou and your
business can thrive.

Yes! Tell me more!




FUNNEL MODELS (PAID)

PCIid AdS (COI—D) Funnel tO VSL l Landing Video Sales

-

. Letter
Ad » Page/Opt-in =
o CTA: Book A
J Free Training Call
|
\ [/

THE STRATEGIST SCHOOL

Email #1 (Immediately):
The Wedman Schaol is rais :‘:.l:;l:lll'u.l:lr LI r\:“:‘:.:l_l:.l cosmmitbed to rebuilding = Tral n Ing ACCESS +
meaningful business by guiding women in F rE e BD nU S Tral n in g
CTA: Join FB Group

l

Email #2 (Two hours
later): Training Access
+ CTA: Book A Call

- L TR
BECOK AN CWERVIEW l

Email #3 (Two days
later): Case Study +
CTA: Book A Call

.-

IN JUST 2 YEARS, WE WENT FROM 0-30 COUNTRIES THROUGH OUR PROVEN METHOD.

i

Automation;
Join Email
List

BOOK AN OVERVIEW




FUNNEL MODELS (PAID)

(
- o Opportunity
Cold Audience <

Problem + Opportunity

Warm Audience

Book A Call or other CTA



HOW TO KNOW WHEN YOU SHOULD
MOVE TO PAID

BEFORE you move to paid, you must:

1. Determine your goails.
2. Have a system to track your efforts.



HOW TO KNOW WHEN YOU SHOULD
MOVE TO PAID

Know your goals!

Marketing Tactic

. . . : Use a lead magnet (a valuable piece of content, challenge, free training, etc.) to run
Find new clients [ build your list . )
a TOF paid ad campaign

Drive webinar/event , ,
: : / Run paid ads to landing page
registrations

Increase brand awareness Speak at conferences [ get on podcasts (can be an organic startegy)

: : Partner with an influencer [ leverage their audience; have them direct their audience ﬂ
Build your audience
to your offer.



PAID LITMUS TEST

Are you ready to move to paid?

e Are you collecting email addresses?

e Have you seen success in one social media channel?

e Have you honed in on your messaging, your offer, and your audience?

e Do you have the tech (landing page, website, or CRM) set up to support your
campaign?

e Do you have a clear CTA for people to act on?

e Are you prepadred to spend 3x the cost of your product to test your ads?



MOVING TO PAID
Ready, set, GO!

Needs to come
from CRM not

SOH - 3/31 FB
# Cost per # of

Date Amount Spent Leads CPL Appointments Appointment Startegists Total Revenue ROAs
.I H G Ve G O O I March 10, 2022 102.5 4 $25.63
° g ° March 11, 2022 98.61 3 $32.87
March 12, 2022 98.88 7 $14.13
March 13, 2022 100.22 5 $20.04
L] March 14, 2022 100.26 5 $20.05
2. TRACK evervthing! ach 15,2002 10255 1 sus
° * March 16, 2022 96.79 1 $96.79
March 17, 2022 98.59 2 $49.30
March 18, 2022 101.89 10 $10.19

3 F ° d h _ March 19, 2022 99.64 4 $24.91 1
.FInd the WHO - you heed someone T ——
March 21, 2022 100.85 2 $50.43
March 22, 2022 101.91 7 $14.56
March 23, 2022 101.1 3 $33.70
to Create O Strdte Ond execute fOr March 24, 2022 69.37 4 $17.34 4 in Klaviyo

g y March 25, 2022 7.94 0 #DIV/0! 1
March 26, 2022 10,77 0 #DIV/O! 1
March 27, 2022 4.4 0 #DIV/O! 1

March 28, 2022

yo l I March 29, 2022
°

4.Be comfortable with spending

money and not seeing a return

right away. ﬁ



FUNNEL MATH

How to figure out KPIs for your funnel

What does the journey look like? Identify the steps.

1. Opt-in 2. Attend Webinar

3.Sales Call 4. Purchase



FUNNEL MATH

How to figure out KPIs for your funnel

Determine your ultimate goal and your benchmarks (industry
or past performance).

1. Opt-in 2. Attend Webinar
30%
3.Sales Call 4. Purchase 20 New Clients
15% 15%

7



FUNNEL MATH

How to figure out KPIs for your funnel

Reverse engineer your funnel to figure out how many leads you
need and what your benchmarks should be.

Start with the last step and divide it by its conversion rate. Do
this for each step.

20 New Clients [ .15 =133 Sales Caills
133 Sales Calls [ .15 = 889 Webinar Attendees
889 Webinar Attendees [ .30 = 2,963 Opt-ins



FUNNEL MATH

How to figure out KPIs for your funnel

Opt-In Attend Webinar Sales Call Purchase
30% 15% 15%
2,963 889 133 20




FIXING THE FUNNEL If you are running

Know your KPIs (Key Performance Indicators) ads, message me - |
have a KPIs +

benchmarks for
e Number of leads/subscribers you!
e Number of people who hit the page and then don't complete
your form
e Number of new clients/customers
e Number of meetings
e Number of video views
 Time spent on page
e Hot Jar/Crazy Egg for page interactions
e Copy - does it resonate?
e Page speed/load time 7

Every day (if paid), every week (organic), look at your KPIs:



THANK YOU!

E-mail kristina@reditus-marketing.com
Website www.reditus-marketing.com

Phone 502-649-2651

\

R .
MARKETING



